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Making Stuff for the Internet Since 1996

• Background in Database Administration and Marketing
• Fairs for 35+ years, Past-President, many committees
• Web Developer Small Agency - WeGo.ca since 2001
• Creating Websites for Fairs, Festivals, Agriculture Industry, 

Manufacturing, and Retail
• Specialize in joining technology and Fairs & Events



Website Content

• Google favours websites with page content that is: 

• Easy to read 

• Makes sense

• Gets to the point 

• Today: Learn where to get content, how to make it valuable for search 
engine ranking, and why you want this



Website Content is Indexed by Search Engines

• The content (words/text) on your website is:
• Driving Google search results traffic, and therefore,

• Driving gate traffic



Before Creating Content

Presenter Notes
Presentation Notes
Lots of links and tool tips
Google is a powerhouse of search.




Make Sure The Basics Are Covered First

You could have the most interesting and viral content ever written; however it won’t be indexed if people or 
Google can’t see it.

• Quality Hosting 24/7 - Website uptime guarantee

• Software Updates, daily, weekly, monthly

• Security, malware, hacking (Indigo/Chapters this week)

• Reliable backups.

• Technical SEO – Site constructed with proper framework 

• Accessibility – W3C, more than AODA

• Privacy – dynamic policy that change automatically when laws change



Doesn’t matter how fast you get there, as 
long as you do get there. 



What Content Is

• Text
• Well written words in the language of your audience and official 

provincial language(s)

• Words combined to make sentences and paragraphs with meaning

• Articles

• Stories

• Blog Posts 

• Accompanied by a feature image



What Content Is

High-quality content – must be valuable. 

Google’s Definition:

• Get to know E-E-A-T and the quality rater guidelines demonstrating: 

• Expertise

• Experience

• Authoritativeness

• Trustworthiness



What To Write

Write valuable content.
Can be any topic.  Make it relative to the Fair Industry.
About:

• Blog/News Posts
• A new committee your fair started
• A Useful service that no other fair near you offers
• A report from a committee meeting in long form to explain to the community about 

what you’ve been doing
• Break an exciting news story
• Something only your fair members know about which could help someone
• Interview your long-service members



What To Write

Write valuable content.
Can be any topic.  Make it relative to the Fair Industry.
About:

• FAQ Pages
• About Pages
• Prize Book
• Featured Attractions
• Guest Posts
• Testimonials
Write engaging content, make it something people want to share with others.



What To Write

• Research Your Article:
• What is SERP? 

• A search engine results page, or SERP, is the page you see after entering a 
query into Google, Yahoo, or any other search engine.

• People use search to find your fair
• You can use Google search to get Content ideas

• Example: What is there to do at Caledon fair?



Organic Results



People also ask



Google Reviews



Be Accurate

• Attracting new visitors to your website is done through great 
content 

• People will not look at your site without the content 
• Updating your site's content is a critical part of maintaining a 

healthy site 
• The more up-to-date content, the more visitors will trust 

what you have to say, help drive traffic to your site and 
increase its visibility in search engines



Make Your Site Interesting and Useful

• Creating compelling and useful content will likely influence your 
website more than any of the other factor.

• Users know good content when they see it and will likely want to 
direct other users to it

• Organic or word-of-mouth buzz is what helps build your site's 
reputation with both Users and Google, and it rarely comes without 
quality content



Prize Book Content

• When the prize book content on your website contains last year's fair, 
it's OK to keep it on your website until new (current year) content 
becomes available

• Old content is better than no content
• One full year hasn’t passed yet since your last fair.  Therefore, the 

content you have is not wrong, you simply don’t have the updated 
information for the upcoming event.

• Leaving old fairbook content provides context and a sense of what 
likely will be similar content for this year's fair

• Deleted pages or “coming Soon” = bad for search results

Presenter Notes
Presentation Notes
Google and Visitors to your site understand that when they see last year's date, it means you still need to update the website.  One full year hasn’t passed yet since your last fair.  Therefore, the content you have is not wrong, you simply don’t have the updated information for the upcoming event.  However, it does provide context and a sense of what likely will be similar content for this year's fair.  Last year's content is valuable.  Indeed, more valuable than no content on the page at all.  Google ranks your website according to the pages it scans using bot technology.  When Google finds the content valuable, it becomes indexed in the giant Google database.  If there’s no content to index, Google will have nothing to report.
A blank page or a page with very little content, such as "come back soon for this year's prize book" does not add value.
When updating your prize book online, it's considered best practice to leave last year's content until you can replace it with this year's new content.  Do not delete all your content a week after the fair because the event is over now and therefore wrong or inaccurate.




Why care about Google



Why care about Google

• Google Chrome browser is the leader in the mobile internet browser 
market, with a share of 62.63 percent (StatCounter Global Stats, 
2020)

• Today, there are over 1.8 billion websites on the world wide web and 
counting (Internet Live Stats, 2021)

• The second quarter of 2019 saw 354.7 million domain names 
registered (Verisign, 2019). This marks a 4.4 percent year-over-year 
growth

• Domain names ending in .com and .net are proving to be particularly 
popular, making up 142.5 million (or 40 percent) of all registrations



Why care about Google

Search engine market share according to Global Stats Stat Counter:

• Google – 92.37%
• Bing – 3.57%
• Yahoo – 1.31%
• Yandex – 0.82%
• DuckDuckGo - 0.61%
• Baidu – 0.58%



Why care about Google

• About 93 percent of all web traffic is through search engines. People 
depend on search engines to locate even simple websites, as they 
don’t remember URL’s (web addresses)

• People might be able to access the world, but much of what is 
searched for is local

• About 46 percent of all Google Searches are related to something 
local

• 88 percent of customers who do a search on their phone will either 
call or visit a store within the next day. A local search is often the 
most impactful



Content Is Important 
to Your Website



Getting Found

• If you don’t tell the people what you’ve got going on, how are they 
going to know?

• Your website property is equivalent to your in-person event 
property, which encompasses all the activities taking place at the 
physical location of the event

• It represents your organization.  It’s your voice, brand, product 
offering, list of services, event calendar, attractions and more

• Driving traffic to your online property, drives traffic to your actual 
property 

Presenter Notes
Presentation Notes
WOM – spreadable from your website.  Social media posts can be generate from your website.




Getting Found

• Provide content that creates action
• It’s the only property you have complete control over.  It’s your 

domain. Your URL. www.yourfair.com  We are just users on Facebook 
and Instagram

• The text and images you use must be unique and useful.  That’s how 
you’ll be indexed and shared

• Images – not valuable without captions, Alt text, tags and 
descriptions

• Video – getting more useful with captions/subtitles



Getting Found

• People search for answers 
on the internet

• The fair that provides 
helpful, easy-to-understand 
answers that are relevant to 
their questions will win 
loyalty and trust



Who Will Write Your Content?



Who Will Write Your Content?

• Someone within your organization
• Volunteers, Committee Chairs
• Manager/Secretary/Staff
• Hire a writer
• Outsource online
• Artificial Intelligence (AI)
• Combination of above



AI – Artificial Intelligence

• GPS Navigation — 1990s
• The Digital Camera — 1990s
• Web Browser — 1994
• Social Media — 2004
• The Modern Smartphone —

2007
• AI – 2023

AI is the next significant milestone

• The Telephone — 1876 
• The Light Bulb — 1880
• The Television — 1927
• Global Positioning System —

1970s 
• Personal Computers — 1970s
• The Internet: ARPANET —

1973 

Here are 12 of the most significant technological advances since 1844. (lifewire)

https://www.lifewire.com/biggest-technological-advances-since-1844-4588428


Quick Facts About ChatGPT

AI has been developing gradually for some time now, but in the last 3 
months, ChatGPT has become the center of attention, which is why it 
may seem like the topic of conversation has suddenly shifted to AI.
• ChatGPT is a large language generation model developed by OpenAI

that was launched on November 30, 2022
• ChatGPT uses OpenAI’s GPT 3.5 model (GPT stands for Generative 

Pre-Trained Transformer) – more here: 
https://en.wikipedia.org/wiki/ChatGPT

• OpenAI is an AI research lab founded in 2015 by Elon Musk and 
others to develop and promote friendly AI in a way that benefits 
humanity as a whole

https://en.wikipedia.org/wiki/ChatGPT


Quick Facts About Chat GPT

• OpenAI has partnerships with big tech companies like Microsoft, AWS 
and IBM

• ChatGPT was trained on a diverse range of texts from the internet and 
can generate human-like text responses in various styles, such as 
conversation, storytelling, or even programming code

• ChatGPT’s training cut off was in September 2021, so it is not aware 
of anything afterward 

• ChatGPT is not perfect and may generate errors and nonsensical 
responses, so it's important to review and edit its output before using 
it in production



Quick Facts About Chat GPT

• ChatGPT is the fastest growing consumer application in history, 
reaching 100 million monthly active users just 2 months after launch 
and 13 million unique visitors per day in January (Reuters)

• TikTok took 9 months to reach 100 million users and Instagram took 
2.5 years

• ChatGPT had 13 million unique visitors per day in January 2023



Using Chat GPT for Content Writing

• I’ve been using ChatGPT to generate text with excellent results.
• Some examples are:

• Creating an AGM article about the upcoming meeting
• Creating an outline for a presentation
• Create an email to clients about PHP 8 server 

improvements
• Email about vendor liability insurance



Chat GPT Demo



When Using Any AI for Content Writing

• Other AI providers: 
• Bing, Perplexity, Wordplay

• Make sure you proof read and repair AI text  
• You’ll also need to correct the spelling for American words into 

Canadian
• Check for plagiarism. https://openai-openai-detector.hf.space/ 

• Run in through Grammarly. 
• AI Generators are not grammatically correct most of the time

• Make sure your content is quality checked. Fact check it

https://openai-openai-detector.hf.space/


Will Google penalize you for using AI generate 
content?
• Not if you follow this:
• AI Generated Content Google Guidelines:

• https://developers.google.com/search/blog/2023/02/google-search-and-ai-content 

• Rewarding high-quality, original, people-first content, however it is 
produced

https://developers.google.com/search/blog/2023/02/google-search-and-ai-content


Where to Create Your Content



Where to Create Your Content

• Online Tools
• AI
• Grammarly
• Google Docs

• Desktop Tools
• Word – Software with spell checking



Publish Frequency



When to publish content on your website?

• Once every 3 months
• Once a month
• As often as you like

• Remember E-E-A-T 



Create Content for Readability

Follow accessibility best practices. W3C Guidelines. Google’s Search Engine 
Optimization (SEO) Starter Guide

• Use visual and semantic space. Space is an important visual design tool that helps us 
identify groups of related content and delineate unrelated content. Non-visual users 
benefit from "space" that is created using semantic markup 

• Provide the right amount of space between lines of text. For most content work, the 
interline spacing (line-height) is applied automatically 

• Use clean typography. Avoid changing the typeface from that specified by the website 
• Avoid using ALL CAPS. Readability is reduced with all caps because all words have a 

uniform rectangular shape, meaning readers can't identify words by their shape. Use 
sentence case

• Don’t underline text. Reserve underlining for identifying links 
• Use left-aligned text. A consistent left margin makes reading easier

https://www.w3.org/WAI/standards-guidelines/wcag/
https://developers.google.com/search/docs/fundamentals/seo-starter-guide


Create Content for Readability

• Sufficient Contrast.  Make sure the text has enough contrast from the background
• Don’t use space bar characters to create layout structure
• Use bullet points. Ordered lists and unordered lists are easier to read for people who like 

to scan text
• Use bold text to enhance the quality of your content
• Use H1, H2, H3. Heading Titles on pages to separate paragraphs.  Easier to read 

accessible and Google prefers it
• Featured Image. Always use a featured image when posting a news article.  The image 

should be related to the text of the article.  Make sure the image has a description and 
Alt tags are accurate

• Transcripts, adding web pages instead of PDFs. More long-form content



Ask your visitor to complete a task (CTA)

• Call to Action
• Buy Tickets
• Download Event Schedule
• Complete an Online Form
• Other Goals



SEO and Keywords

• Google quote: “You should build a website to benefit your users, and 
any optimization should be geared toward making the user 
experience better”

• Write the content for people, not search engines.  The keywords 
should occur naturally as part of your article/story

• Use relevant keywords in your content
• Don’t try to “game” the system

• Use them to your advantage, but don't overdo it



Measure Your Success

• With your content now published, you want to see what effect it is 
having

• Page views convert to profit in long term value
• Credibility
• Impressions 
• Authority
• Reputation
• Top of mind 



Measure Your Success

• Listening tools
o Contact forms
o Comment boxes
o Social media listening
o Web stats/Google Analytics 

• Check your analytics reports. How is the page/content ranking?



Other Influences of Search Results

• In addition to organic content, these also help your search engine 
ranking

• External Links
• Google Reviews/Google Business/Google Maps
• Purchase Ads



How Much Content to Create

• You’ll not find a fixed word count recommended by Google  
• A page could be indexed with as little as 300 words or as much as 

2,500 words  
• The content must be compelling and useful
• Provide an appropriate amount of content for your subject



How Much Content to Create

• Creating high quality content takes a significant amount of at least 
one of the following: 

• Time
• Effort
• Expertise
• Talent/skill

• Make sure content is factually accurate, clearly written, and 
comprehensive 

Presenter Notes
Presentation Notes
So, for example, if you describe your page as a recipe, provide a complete recipe that is easy to follow, rather than just a set of ingredients or a basic description of the dish.




Content Plan

Make a commitment.
• Planning

• Schedule it 

• Content Calendar on a spreadsheet 
• Date and content type

• Make a list 
• Trello.com

Someone has to write the content. 



Content Plan

• Do the work.  If it was easy, you would have done it already
• AI can get you started, but do not publish an AI article before making 

edits and fact checking
• If you can self-publish on your website, great. Otherwise:

• Communicate with your web developer on a regular basis  
• Share your content plan
• Helps keep you motivated
• Manage content collection activities

• Proof read before publishing



Thank You

• Visit: https://www.wego.ca/oaas2023 
• Get my postcard
• Download the handout
• Access all the links

https://www.wego.ca/oaas2023


Thank You



Thank You
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